Cigarette pack design: an eye-
tracking experiment in Colombia

Health Warning Size 30% (lext below pictorial)
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Research question

Health Warning Size 30% (lext next to pictorial)

150

Do larger health warnings and standardised
packaging increase visual attention to warnings
among Colombian smokers and non-smokers?
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Participants

Bias Mumber of Fixations (HW - Brand)
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= 62 daily-smokers

Health Warning Size 50%

150

= 56 weekly smokers

= 54 non-smokers
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Eye-tracking task

Bias Number of Fixations (HW - Brand)
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Viewing images of cigarette packs on screen that
varied In:

Mon-Smoker Weekly Smoker Daily Smoker
= Branding
v Branded
. Health Warning Size 70%
v’ Standardised 5 S o
= \Warning 3 |

all

v 30% [text next to pictoriall
v 30% [text above pictorial]

v 50% 3
0) -
v 70% 1005 AMARILLOS' =
PLIEDE SER CANCER I ! ;
] = PARCHEAS Mon-Smoker Weekly Smoker Daily Smoker
Analysis

= \We calculated the bias in the number of fixations
to the health warning versus the branding for
each pack type.
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Cigarette pack design: a discrete
choice experiment in Colombia

Forced discrete choice experiment

¢, Cual de estos productos piensas que sabe mejor?
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Research question

TRY Size - P4
TRY_Plain - — —
Do standardised packaging and larger health TASTE_Size - @
warnings reduce positive perceptions of the taste TASTE_ Plain- —o—
and harmfulness of tobacco products and reduce HARN_Size - @
likelihood of trying them, among Colombian HARM_Plain - —e®
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smokers and non-smokers?

Odds ratio
< Increased odds of Increased odds of -
choosing smaller warning or choosing larger warning or
Met h O d S branded pack standardised pack

Participants . . .
P Non-forced discrete choice experiment

¢, Cual de estos productos le gustaria probar?
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= 62 daily-smokers

= 56 weekly smokers

= 54 non-smokers

Discrete choice experiment (DCE)

= Two DCEs (forced and non-forced)

= Participants chose the option that: TRY_Plain -
TASTE_Size - HH
¢ they WOUId ra.ther try (Try) TASTE_Plain - —@—
HARM_Size - HOH
» would taste better (Taste) I -

* would be less harmful (Harm)
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Odds ratio
= Pack Options differed In: €  Increased odds of Increased odds of >
choosing smaller warning or choosing larger warning or
branded pack standardised pack

* Branding (branded vs standardised)
* Warning size (30% vs 70%)
* Brand (Marlboro vs Lucky Strike)
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